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The domain ecosystem

Axel Kaltz 

Director of German Operations / Head of Parking @ SEDO
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Overview

1. Keyword Advertising at Google

2. The domain ecosystem

3. Disturbing factors &  regulating factors

4. Outlook
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Keyword Advertising at Google

Google focus on user satisfaction!
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The Domain Ecosystem

3. Domain Name

2. Advertising partner1. Internet user

Goal: Everyone in the ecosystem generates profit
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Disturbing factors &  regulating factors

Disturbing factors

• Kommerziell unbrauchbarer Traffic

• Markenrechtsverletzungen

• Ethisch bedenkliche Domains

• Missbrauch durch Klickbetrug

regulating factors

Domain Owner

Domain Parking Provider

Add Provider

Artificial Traffic (Spam)

Non commercial Traffic

Trademark violation

Irrelevant Keywords

“unethical” domains
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Disturbing factors &  regulating factors

Artificial Traffic (Spam)

Disturbing factors

Non commercial Traffic

Trademark violation

Irrelevant Keywords

“unethical” domains

Todos Domain Owner

Buy/ register quality

Clean your portfolio

Relevant Keyword optimization

Clean your portfolio

Report Abuse
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Disturbing factors &  regulating factors

Disturbing factors ToDos

Parking- Provider & Upstream Provider

Rights Protection Program (RPP)

Check Keyword Relevance 

Blacklisting of unsuitable Domains

Fraud prevention

Conversion tracking

Artificial Traffic (Spam)

Non commercial Traffic

Trademark violation

Irrelevant Keywords

“unethical” domains
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Drive the future

You won! You will continue to generate good revenue with your domains

You have…

… commercially relevant domains?

… no domains with unnatural traffic?

… no TM Domains?

… no irrelevant keywords on your domains?

… no ethically questionable domains?
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Because…

Domain traffic converts and converting traffic will always be 
monetized.

“In general, we've found that ads on parked 

domain sites perform as well as or better 

than ads on search and content sites.”

AdWords Help Center
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Axel Kaltz   
Axel@sedo.de

Dziękuję za uwage! 


